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Executive Summary

1.1 Purpose

To promote fine, rare and investragnatde Italian wines by linking them to a digital asset powgrtde
Ethereum blockchain

To provide, in collaboration with its Partner Wineries, a unique opportunity to buyers and investors to become
account holders and buy these wines with crypto and/or invest in them. To reward with a bonus the customers
who decideo hold their wine in IWCB custody, for a fixed term and under appropriate conditions, to reap a
profit when an opportune market price eventuates

1.2 Target audience

This project is set mainly to attract international crypto holders and/or digital asset enthusiasts/operators,
to offer them an opportunity that yields in wine and Digital Token deriving value from the growth perspective
in retaining wine. Thus, diversifying part of their crypto portfolio. Additionally, the project is set also to attract
traditional wine connoisses, enthusiasts, and wine investors and collectors, who can purchase the most
soughtafter wine by converting their fiat into crypto and reaping benefits that they could not achieve with
traditional merchants

4 © 2021 Italian Wine Crypto Bank. All Rights Reserv



1.3 Issues

The main target of the project encompassesidve generation of Cryptigers who recognize technology

and growth prospects pertaining to the same but are ignorant of wine, the technicalities defining its quality,
and overall, its potential growth in value.

The other target of the project is the wiaenoisseurs, aficionados, investors, and collectors who, although
possess profound knowledge of the defining aspects of wine, seldom possess knowledge of digital currency
and blockchain. Those among them who are aware of the existence of cryptocervesngycdiit and would

duck opportunities bound to crypto citing its volatility.

Challenge appears in trying to bind the prosperity from a tangible, preshietited business to an
intangible virtual asset that can be traded on an Exchange

1.4 Opportunity

There is a wholesome opportunity in aligning the prospect of a Wine Bank to a digital asset that is tradeable
on a crypto exchange. Theredstainty in the growth of value when the wine is held in custody maintaining
ideal conditions for its finest aging. This brings out a $&ort opportunity for substantial yield. By holding

on to a token that is linked to a specific quantity and lalbehef for some time (not less than a year), an
individual (Believer) can expect a substantial return based on thalief the quantity bound to the

token.

Partner Wineries are included in a worldwide promotion campaign, wherein they may skovetadesist
product. They gain an audience from a huge community of cryptocurrency users with higher purchasing power
and an eye for investment.

Accountholders are offered an opportunity to have their wine grow in value by storing it in IWCB custody.
They are duly rewarded in bonus crypto and wine.

Believers hold IWB tokens that are linked to the market value of the wine stored by IWCB and represent units
of that value, that is, the value of tokens at their issuance is always backed by the valustaréd/iog

IWCB. Believers can redeem at any g&tgeting from the end of the I1B®8ir IWB tokens for units of the

market value of the IWCB stored wine. In addition, they are rewarded with other possible exclusive benefits,
namely periodical bonus tokens and/or increased value wirteestored by the IWCB.

1.5 Conclusion

How the wine industry will embrace blockchain and cryptocurrency remains to be seen. The contributions of
blockchain, in revolutionizing the wine industry would stand out, nevertPreldasers, consumers, and
other stakeholders along the way stand to gain, although centdrigstems may be tough to root up.
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On the other hand, engaging with the potential market of crypto holders, starting with making available
payments in crypto for fine wines, may gendmadge benefits for the wine industry, not only in economic
terms but in terms of branding and positioning.

It is safe to say that binding rare and fine Italian wine to a utility token, reserves the potential for high returns.
This yield is considerabligher than traditional and plsgfe financial instruments people normally consider
to put their money in.
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Disclaimer

The document hereby describes the new IWCB platform and IWB token.

The following information may be incomplete and in no way implies a contractual relationship. While the
authors make every effort to ensure that all information in this white paper and any informatioroavailable
IWCB Website(s)locatatwww.italianwinecryptobank.candwww.italianwinecryptobank amd outlined

in this White Paper is accurate, up to date, and in compliance wgitpihements of applicable laws, rules,

and regulations, such material in no way constitutes professional advice. IWCB, neither guarantees nor
accepts responsibility for the accuracy, reliability, recency (as of this White Paper), or completeness of this
content. Individuals intending to invest in the IWCB IEO offering should seek independent professional advice
before acting on any of the information contained in this paper. This document may not be addressed or sent
wholly or partially, directly or inditg to any individual in any jurisdiction where it would be impermissible

or restricted to offer, distribute, buy, sell or retain cryptograiieias.
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https://www.italianwinecryptobank.com/
https://www.italianwinecryptobank.io/

Introduction

HISTORY, TRADITION
AND EXCELLENCE OF

R~
B

CHIANTI CLASSICO: syt =8
RICASOLI NEW PARTNER OF §
THE ITALIAN WINE CRYPTO BANK

3.1 Background

Viticulture in Italy dates back more than 4,000 years anduhgy is the leading wipeoducing country in

the world both in terms of volume (19% of the global production) and exports. There are over 300,000
businesses (over 1,3 million jobs) involved in the Italian wine industry, 46,000 producers that2@0@ss 70
hectares of vines, with 2,000 grape varieties and a turnover close to USD 15 billion per year.

Ui flJubmjbo!xjof!joevtusz!gmbzt!b!qgjwpubm!spmf!jo!
cfdbnf! ui f! xpsme! thipping 20!8 mijlian fhectbliyes pbsoad, with Germany, United
States, United Kingdom, France, Canada, Switzerland, Sweden, Netherlands, and Russia as top importers. In
addition, at the beginning of 2021 Italy jumped from 5th to 3rd place in the list bf!IChi! gpsfj ho! x
provider countries.
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The steady increase of Italian wine production (+34% only in the last 5 years) did not affect its high standards
thanks to the implementation of strict regulation, authenticity, and labeling requirementariReffols,

actually, had started in Italy in 1963, with the introduction of sigh&®n of Origin (Denominazione di
Origine Controllata, DOC) Law, which led Italy into a golden age of winemaking that still continues.

Indeed, the Italian wine indyshas succeeded in increasing the overall value of Italian wine by 70% over the
last decade, giving both wine producers a greater revenue per bottle and consumers an exceptional value for
money for their purchases.

At the same time, tteo-called secondary market of fine and rare Italian wines has mirrored the success of

ui f!l hfofsbm! Jubmjbo! xjof! joevtusz/ ! dzUif! Jubmj bo! ¢
Decanter, one of the most trustable market analysis prowaddiag that ItalyZzs highly fashionable among
gjof!xjoft!dpmmfdupst!boe! nfsdibout LY

According to LHEX, the UKased prominent leader in the market of fine wines, in the last 10 ye
commercial value of fine and rare Italian wines on thexdagpomarket has grown at a pace of 28.}
year, while the growth of other wines, including the ones from France, the traditiontadarkéias
been of the 9%.

In other words, fine Italian wines have increasingly become an attractive invastiorefdaranvestors, not

just wine drinkers, to diversify their portfolios. Once again, accordingztq thie fine wine market has
outperformed most global equities and excharagked funds (ETFs) and is less volatile than real estate or
gold. More imprtantly, it has delivered 13.6% annualized returns over the past 15 years. All this while wine
investing is no longer an elite pastime.

In the same period, blockchain, cryptocurrencies, and distributed ledger technology have grown exponentially.
A concet that to date has been foreign to the Wine industry and to the secondary market of Italian fine and
rare wines, which is an important part of that industry.
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3.2 Challenge

In the light of the above background, B Project has identified its mainllelnge in trying to combine

two distant and unrelated worlds in a very innovativéma)side boasts the traditional Italian fine and rare
wines- with its wineries, distributors, merchants, investors, collectors, and or simple connoisseurs/lovers
whilethe other side marks the fagtowing world of Digital Assets, cryptocurrencies, blockchain, governed
through a breakthrough technology, which guarantees an immutable environment.

The combination of these two worlds has the potential of unfolding wdertsze opportunities: it may
generate, for example, significant informed and responsible wine investments in cryptocurrencies, for both
investors and fine wine lovers all around the world.

3.3 Opportunities

These opportunities may bspecially attractive for crypto and digital asset holders all around the world.
They are increasingly seen as a new global market segment, with demonstraleleosoni@ and
demographic characteristics.

Data related to the Bitcoin community, for exangblow that they are prevalently young (57% und
age of 34, and 38% between the ages -d#35male (slightly over the 90% of Bitcoin web users
themselves as such), with spending power, especially in the day their crypto make gainsstextim
finances, investing and technology.

The number of digital assets holders/users (people who had used cryptocurrency at least one tin
last year) has reached 221 million in June 2021 according to research by Crypto.com (Measu
Cnpto Users A study to measure markets size usingtwin metrics). This number could be fivefol
the next few years, according to Michael Saylo, MicroStrategy CEO. It has been estimated that
million of them are active monthly.

Such a pntial market reality can be particularly interesting for producers of Italian fine and rare wines,
which can be presented to its investment options. Engaging with this potential market, starting with making
available payments in crypto for their winas, generate revenues even in the short term. The benefit of
such an engagement for wineries comes not only from the economic angle but also in terms of image and
communication. And overall, this allows them to deal with and get prepared for futuregeieaativill

be all the more accepting of the idea of digitized financial transactions as cryptocurrencies prove themselves
as being reliable, sound forms of money.
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As for the wineries, traditional wine lovers, collectors or enthusiasteredisingly realize that there are
significant advantages for them as well.

3.4 Solution

The creation of the Italian Wine Crypto Bank (IWCB), the first and only wine Bank of its kind formed at a global
level, is the answer to the Challeagtined above.

IWCB is designed to drive a unique opportunity layered on reliable, auditablprdampecure blockchain
and/or distributed ledger technology with digital assets standing for unit value from the growth in the
business. Its businegaission aims at creating value for its stakeholders and customers, which are:

PARTNER WINERIES and/or regional merchants (B2B level)

ACCOUNT HOLDERS, who are Crypto assets Enthusiasts and/or Italian fine wine lovers/wine
collectors/investors (B2C)

BELEVERS, eager to secure IWCB digital gbadsTokengsyith the aim of reaping benefits.
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The | Factor Ltd: Company Overview

THE | FACTOR
LIMITED

4.1 Introduction

The Italian Wine Crypto Bank is a tradewfafke | Factor LTD, a Hong kagistered company founded

in 2010.Since then, the company has been actively involved in providiotctopervices in the worldwide
marketing, promotion, and trading of mae&aly food & wines and for the Italian restaurant industry out of
Italy.

The Company is also a leader inrttnagement of remarkable food and wine events, trade shows, and
hospitality consulting services.

The following are some of the fields of activity managed by The | Factor LTD:
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4.2 Events Production & Management

4.2.1 ltaliarCuisine & Wines WorldnSuit

The Italian Cuisine & Wines World Summit is the most 12TH ITA | IAN

—
N
awaited event in the world aimed at promoting authentic -
and quality food and wine at both B2B and B2C levels. CUISINE AN

Dozens of ltalian wineries and food producers, with their & WINES 2‘
importers and distributors, havehisited their products in e
the 12 annual editions of the event held in Hong Kong, WOR—LD D

Shanghai, Beijing, Dubai, New York, Moscow, Bangkok, and SUMMIT

Montreal.200 Michelin Starred Master Guest Chefs have , -
been involved in more than 500 restaurants and luxury .4__
hotelsworldwide and in important trade shows. The event -

has been realized always under the auspices and/or patronage of Italian Embassies, Consulates, Trade
Commissioners, and in collaboration with international trade #huding Hondfong International W&

boe! Tgj sjut! Gbjs!boe! Xjof!"I'Ejof! Gftuj wbm-! Gppe-
Festival and Gulfood Fair.

4.2.2 ltaliarWine List Awards

The ltalian Wine List Awards were established in 2010 to \3\5\\“‘ b WINES ”’o
bestow accolades andaggnition to restaurants and hotels %Q (OJ,
for their commitment to the smart inclusion of Italian wine¢ §‘ / %
in their lists, according to criteria of quality, regions, agi I (&: ;:‘

and sustainability. The Awards are a significant indepen LLALIAN WINE

contribution to both the markegi of quality Italian wines anc
to the education of wine professionals around the world, « k- LlST AWARDS o

ultimately to consumers.

l voesfet!pg!sftubvsbout!! xjo. rltcffoltdb
years, with thousands of wines, in the various editions of the
Awards in Hong Kong, Beijing, and Dubai.
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4.3 Marketing and E-Commerce

4.3.1 ZhongCan Yi JiuChinese Cuisines meet Italian Wines

Started in 2017, Zhong Can Y+ @ihinese Cuisines mee
Italian Winess the first worldwide marketing program

jutt!ljoel/ ! Ju!t! foujsfmz di joh! p
cuisines, either traditional contemporary, to the lItalia V EJ j%

wines of Partner wineries. To date, there are almost U\ /

Italian wineries and more than 200 of their wines inclt Chinese cuisines meet

in the guide and the online portal (in Chinese and Enc Italian wines

the events, and in the unique Italian Wineriexige Box
available in.eommerce, all managed by The | Factor L

4.3.2 Hospitality Consultancies

Its vast and recognized database of professional contacts and relationships drove The | Factor Ltd to produce
hosting Italian and/or international Michsliarred chefs, world level Sommeliers, and/ or Food Artisans.
Among the latest customers: St Regis Hotel Astana (Kazakl&iargton Grande Hotel, Renaissance Hotel

and St Regis Bangkok (Thailand); Bahrain Hospitality and Restaurant Expo; Acaraétotahd Lahore

and Serena Islamabad (Pakistan).

4.4 Industry Publishing
4.4.1 ltaliarwine trends ITALIAN

This weekly newsletter reaches over 30,000 readers every week and W é N E

targets B2B operators, media, disterning wine lovers all over the TRENDS
world) C3D*/ ! Ju!t!lgvecmjtifeljol!l Foh

o! boe! C

4.5 Professional Communities Management
45 1MELIUSUi f ! Xpsme! t! Cftu!'"'"! Mfbej oh! Jubmj bo! Sftubvshb

Ju!t! b! wpmvoubsz! gf mmpxtij ~"' =" ~"' hHoe! bv

Restaurants outside of Italyat are committed to preserve, uphc
boe! tibsf! Jubmz!t! fyusbpsej ML[[ FS dvmuvs
hospitality.

PRty THE WORLD'S

) YEQT T N
Almost 300 restaurants in 75 countries are part of the network 100 BEST ITALIAN

Dpwje! 2:1 ebub*-1 tgmju! cfuxt HRESTAURANTS i qph1
Leadingg b mj bo! Sftubvsbout!boe! Ui fl Xpsme!t! 211! Cftu! JL

MELIUS membership is an implicit global recognition of excellence.
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4.5.2 ltchefsGVCI

Founded in 2001, Itche®/Cl is currently a network of ov
2500 chefs, restaurateurs, managers, and culir @
professionals working in 76 countries around the world.

The network also includes sommeliers, food & bevel
managers, other hospitality managers, importe
distribubrs, retailers, and media people. The | Factor Ltd
managed the internal and outbound communication of
network (website, social media, etc) and its eve..__
including:

® Iltalian Cuisine & Wines in the World Forum

Since 2011, this is the only periodanvention (held in Italy) in which hundreds of chefs,
restaurateurs, and media from 70 countries come together to discuss the achievements and the
prospects of the Italian Restaurant industry in the world

© International Day of Italian Cuisines

Every year the International Day of Italian Cuisines, currently at its 14th season, withesses the
participation of hundreds if not thousands of chefs and restaurants all around the world. Each season
is dedicated to a dish of the Italian tradition cook#dviing the original recipe.
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IWCB Business Model and Mission

5.1 Description

The Italian Wine Crypto BatW(CB) is trademark of The | Factor Ltd, which also manages it as a part of
the greater project WORLD WINE CRYPTO BANK.

The IWCB business is built on a model that provides several services to its customers and stakeholders and
aims at creating value for them.

J XDC! tchaiww mctudes the following customers and stakeholders:

©® PARTNER WINERIES and/or regional merchants (B2B level)

©® ACCOUNT HOLDERS, customers who are crypto assets enthusiasts and/or fine wine lovers/wine
collectors/investors (B2C level)

© BELIEVERS, eager to secure IWCB digital @8¢Bt3 okeng) reap conspicuous benefits.
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The mission of the IWCB is to:

© Promote and selare investmengrade fine Italian wines, strong in secondary market activity, by
tyingthem to cryptocurrencies and digital assets.

© Provide, in collaboration with its Parteries a uniquepportunity to buyers and investors to
become its Account holders and/or Believers by purchasing these wines with crypto and/or invest
inthem.

The IWCB devises and manages the following key services at both B2B and B2C for its stakeholders:

VALUE CHAIN - IWCB CUSTOMERS

-

B2C - ACCOUNT
HOLDERS
Crypto assets holders
and/or wine lovers/investors

B2B - PARTNER B2C - BELIEVERS
WINERIES Reap the benefits
and/or regional merchants of IWB - Utility tokens

® Continuous global marketing activities to introduce Partner wineries and sell their wines to the new
economic, socidemographic global market segmef cryptocurrency enthusiasts in their
respective geographical areas.

© Sale of fine and /or rare wine from its Partner Wineries in cryptocurrencies to its Account Holders,
either cryptocurrencies enthusiasts and or Italian wine lovers or wine invedtoofiectors.
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© Continuous update of facts and figures regarding the wines in its portfolio for its customers and
stakeholders (wineries, merchants, account holders, believers, wine collectors, and investors).

© Digital asset design, targeting Believers, that is crypto enthusiasts and/or fine wine lovers or
investors recognizing the value they can receive by holding such assets.

5.2 IWCB Revenue streaming

The IWCB has seven major revenue strganerated by the above services, which are:

©@ Issuance of digital asset Utility Tokens (IWB Tokens)

@ Issuance of digital asset NFNonFungible Tokens, linked to special bottles of its stock of Italian
fine wines

® Revenues from Partner Wineries Emjjgiackages (sale of their wines)

©@ Sale of wines to its Account Holders either coming from Partner Wineries Initial Enlisting packages
or her sources (including annual memberships)

@ Service fees from its Accoutiblders ¢ustody, insurance, courier, sales, etc when applicable)

©@ Reinvestment of cryptocurrencies received from the Account Holders as payments for purchased
wine.

@ Sale of stocked wine on the secondary market (in fiat).

© Sale of advertising in its portal/apglions and other services.
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Delineation of Stakeholders

This section deals with the delineation of stakeholders in terms of payments, dues, and privileges along
with the terms and conditions. They also include special cases and scenarios traenayourse of
time.

6.1 Partner Wineries/Merchants

The wineries that agree to join the IWCB as partners by supplying their fine and/or rare wines. This category
eclipses regional distributors and merchants.

6.1.1Contribution/Supply

Partner wineries are expected to ship the predetermined quantity and label of wine to the IWCB warehouse at
their own expense.
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